





FEEDBACK METHOD

individual ‘interviews’, pop-ups at existing events, a Big Wow event,
workshops and a study trip.

In the DEFINE and GATHER phases we asked people:

¢ What does Healthy mean to you?

* What did you do this week to make you feel good?

e What do you think is missing in the local area to make you feel good
and healthy?

At Feel Good Friday, the Big Wow event, we asked people for feedback

about the test activities that they took part in and focused feedback on:

e What people think is missing in the local area to do more of these
activities

« Are people interested in organising/learning to run activities like these

e Would people like to stay updated on Healthy New Towns

In order to gather feedback about commitments and local leadership

we also gathered feedback from local leaders, businesses and suppliers
who were involved in Feel Good Friday and asked them about their
experience of the event, whether they would do it again and what they
learnt from their participation.

“Healthy

means FINDINGS
. From the initial conversations with over 500 people, we gathered 300
keep|ng We” y pieces of feedback and found out that:
ea‘“ ng your « Most people identify ‘Healthy’ as relating to active, food, eating and
community

There is some local activity already happening but a lack of space
and nothing for 25-45 yrs
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holistic health

There is a motivation to identify local skills and community leadership

with support structures

* There are some activities for young children but not much for busy
working parents/adults

» Existing networks for children and families are positive but there is a
need for more and wider reaching activity

* Residents are very open to trying new activities and sessions and the
key barriers are time, money and space

* There is an opportunity and a need to promote healthy eating and
safe, healthy travel

after yourself”

Through testing some of these initial responses and gathering feedback,

were:

More events and activities for all ages and a space for these to

happen

This highlights the local will for a more connected community. People
are supportive of innovative ways of improving health, and activities and
events, whether for informal, for groups, for parents and their children,
have shown good examples of this. A key barrier for activities in the area
is budget and space and people want to feel like they have the right
spaces near their home so that they can stay healthy and happy in an
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Better promotion and communication

and communicated to people in one central place or through one clear
channel. This applies not only for wide reaching promotion but also
between community leaders and local stakeholders who have told us
[OH] "P[O SPTP[LK SVJHS ZWHJLZ MVY \ZL |
structure to coordinate the community activities happening in the area.

More local participation, leadership and skill building

Introducing an improved mechanism for local people to participate in
activities and be involved in running and leading on initiatives in the area. "%
Ranging from young people through to retired residents, there is a real
motivation to build on local skills and contribute back to the community
through leadership however there is currently no structure for this.

Additional themes and ideas for Barking Riverside Healthy New Town
included:

* More spaces and opportunities to meet with friends and family

» Areas for children to play, inside and outside

» Safe and fun routes home

» Better connection with the rest of the borough

» Better shops
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» Activities for disabled children

The overwhelming feedback we received from local leaders, businesses,
suppliers and members of the community who came to Feel Good
Friday was that they would like to see more events and activities in

the local area to help them feel healthy and happy. Everyone who took

p t@%sgw t they would, do it again and all of the local businesses and
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CONCLUSION
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conversations, methods of working with local leaders and feedback
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Riverside HNT:

“It was lovely
to see so

More events and activities for all ages and a space for these to
happen
* A mechanism for booking of spaces in the local area

them, including pricing
» Central management of spaces and activities

many people
Better promotion and communication partICI patl ng

* A central point where events and activities are publically advertised
» Develop clear channels that reach across the community to promote and hap py to
and raise awareness of local activities

"
* A forum where community projects and activities can be developed be there
and discussed
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